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findings are important for the development of more effective and sustainable tourism
strategies, enabling destination managers to design attractive and relevant tourism programs
and improve destination marketing.
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INTRODUCTION

The tourism industry has become a major driver of economic growth in
many countries around the world. With significant contributions to national
income, job creation, and cultural exchange between nations, tourism has become
one of the most dynamic and important economic sectors. This phenomenon is not
limited to developed countries alone, but also occurs in developing countries,
where tourism is often the main motor of economic growth and development (Yang
et al., 2023).

The rapid development of global tourism has become a hallmark of the
contemporary era. This phenomenon is driven by a variety of factors, including
advances in communication and transportation technology, the rise of the global
middle class, as well as changes in consumer preferences related to leisure and
recreation. As a result, the tourism industry has not only expanded significantly in
recent decades, but has also become increasingly complex and diverse in its shape,

size, and geographic scope (Kalpidis et al., 2022).
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In this context, an in-depth understanding of traveler motivations is
becoming increasingly important for the development of a sustainable tourism
industry and satisfying travel experiences. Travelers' motivations form a key
cornerstone in their selection of destinations, activities and expenditures during a
trip (Soltani-Nejad et al., 2024). Without an adequate understanding of what drives
tourists to travel, the tourism industry may struggle to provide services and
experiences that match their needs and expectations.

In recent decades, research on traveler motivation has become a topic of
interest for tourism academics and practitioners. These studies aim to identify the
factors that influence tourists' decisions in choosing their destinations, activities,
and expenditures during the trip. However, most of these studies tend to use
quantitative approaches that produce structured, number-based data.

In the context of the rapid development of the tourism industry, an in-depth
understanding of traveler motivations is crucial for the development of sustainable
tourism destinations and satisfying travel experiences. However, while there have
been many studies conducted on traveler motivation, most of them tend to use
quantitative approaches that produce structured, number-based data.

The question that arises then is whether the quantitative approach can obtain
a sufficient picture of the complexity of tourists' motivations involving subjective
and contextual aspects of their travel experience. In addition, how the use of
qualitative approaches in analyzing tourists' motivations can provide deeper and
adequate insights into the factors that influence tourists' decisions in choosing their
destinations, activities, and expenditures during the trip. Therefore, in the context
of the development of an increasingly diverse and dynamic tourism industry, the
question that needs to be answered is how a qualitative approach in analyzing
tourist motivation can make a valuable contribution to the understanding of tourist
behavior and the development of more effective strategies to meet their needs and

expectations.

LITERATURE REVIEW
Tourism Experience Concept

The tourism experience is at the core of the interaction between travelers,
destinations, and the socio-cultural context that shapes their journey (Manuel
Andrade et al., 2022). The definition of tourism experience includes dimensions
such as satisfaction, beauty, and cultural interactions that influence travelers'

perceptions and emotions during the trip (Kallmuenzer et al., 2019). Consumer
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experience theory provides a basis for understanding how tourists perceive and
interpret tourism experiences, while positive psychology theory highlights the
importance of happiness and subjective well-being in that context (Moliner-Tena et
al., 2024).

Correspondingly, aesthetic experience theory considers the role of natural
beauty, art, and design in shaping meaningful tourism experiences. In addition,
participation theory highlights the importance of tourists' involvement in cultural
activities and interaction with local communities in enriching their experiences.
Meanwhile, anthropological theories of tourism provide insights into aspects of
identity and cultural conflicts that may arise during tourism trips (Shim et al., 2022).

Authentic experience theory emphasizes the importance of authenticity and
authenticity in tourism experiences, by seeking more authentic and meaningful
experiences for tourists. Through the application of these various theories, it is
hoped that a more comprehensive understanding of the concept of tourism
experience and the factors that influence its formation can be obtained. Thus, the
development of tourism destinations can be carried out more effectively, meet the
needs and expectations of tourists, and support the growth of the tourism industry

in a sustainable manner (Zhang & Lee, 2022).

Traveler Motivation Theory

Traveler motivation theory plays a key role in the understanding of the
reasons behind individuals' decisions to travel. It explores the psychological, social,
and cultural factors that influence a person's motivation to explore new
destinations, participate in specific tourism activities, and spend time and money
during a trip (Otoo et al., 2021).

One relevant theory of tourist motivation is Maslow's needs theory, which
states that individuals have a hierarchy of needs that underlie their behavior,
including the need for exploration, recognition, and self-development. In the
context of tourism, this theory can be used to explain how tourists seek experiences
that fulfill their psychological and emotional needs, such as cultural exploration,
social interaction, or adventure seeking (Shaheer et al., 2022).

In addition, satisfaction-focused motivation theory is also important for
understanding tourist behavior. This theory emphasizes that tourists tend to choose
destinations, activities and services that can satisty their needs, wants and
expectations. In this context, research on tourist satisfaction allows researchers to
explore the factors that lead to positive or negative experiences during travel, as

well as the implications for future tourist loyalty and behavior.
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In addition, experience-focused motivation theory is also important in the
context of tourism. This theory highlights the importance of unique subjective
experiences in influencing travelers' decisions. Based on this theory, experiences
that are enjoyable, engaging, and meaningful will tend to increase traveler

satisfaction and loyalty to a particular destination or service.

Qualitative Approaches in Tourism Research

The qualitative approach in tourism research offers an in-depth and
contextualized view of the tourist experience, the interaction between tourists and
hosts, and the impact of tourism on local communities and the environment. This
approach allows researchers to explore the nuances and complexities of tourism
phenomena that are difficult to measure quantitatively.

In the context of tourism research, qualitative approaches often involve
methods such as in-depth interviews, participatory observation, and content
analysis of travelers' documents or narratives. These methods allow researchers to
gain deep insights into travelers' motivations, their perceptions of the destination,
and their experiences during the trip.

One of the main advantages of a qualitative approach is its ability to capture
the subjective and contextual dimensions of the tourist experience. By interviewing
tourists in depth or observing their interactions with the local environment,
researchers can understand how factors such as culture, values, and personal
experiences influence tourists' perceptions and behaviors.

In addition, the qualitative approach also allows researchers to explore the
complexity of the relationship between tourism and local communities. By
interviewing local residents or making observations of interactions between tourists
and communities, researchers can understand the impact of tourism on local life,

including aspects such as economic, social, and environmental.

RESEARCH METHODS

In this study, a qualitative research design is used which allows researchers
to explore in depth the tourism experiences of tourists and analyze their
motivations. Qualitative research design emphasizes an in-depth understanding of
the phenomenon under study through data collection that focuses on context and

meaning, and analysis that is holistic and interpretative.

Selection of Research Subjects

The research subjects in this study are tourists who have traveled to the

specified tourism destinations. The selection of research subjects was purposive,
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taking into account variations in travelers' demographics, travel experiences, and
preferences to ensure diverse representation in the sample.
Data Collection Methods

The data collection methods used in this research include in-depth
interviews and participatory observation. In-depth interviews were used to gain a
deep understanding of tourists' motivations, their perceptions of the destination,
and their experiences during the trip. Participatory observation was conducted to
understand tourists' interactions with the environment and local communities, as

well as to observe nuances that may not be revealed in interviews.

Data Analysis

Data analysis was conducted inductively and iteratively, using a thematic
analysis approach. Data from interviews and observations will be organized and
analyzed to identify key emerging themes. This thematic analysis will assist in
understanding the emerging patterns in tourists' motivations, the factors that
influence their tourism experiences, and the impacts of tourism on local

communities and the environment.

RESULT

Overview of Tourist Motivation

In this study, findings show that travelers' motivations can be divided into
four main themes that include cultural and historical exploration, adventure and
nature exploration, seeking relaxation and tranquility, and culinary and
gastronomic experiences. Cultural and historical exploration is a key motivation for
some tourists who are interested in understanding more about a destination's
cultural heritage, visiting historical sites, museums or participating in local cultural
events. This theme reflects travelers' interest in immersing themselves in the world's
cultural diversity and experiencing the rich history from a local perspective.

On the other hand, adventure and nature exploration attract a number of
travelers who are looking for extraordinary experiences in the great outdoors. They
are driven to explore the beauty of nature, engage in activities such as hiking,
camping or diving, and explore the diversity of ecosystems offered by a particular
destination. This motivation shows that for some travelers, travel is an opportunity
to connect with nature and pursue new challenges.

Furthermore, the quest for relaxation and tranquility is also an important
factor in motivating travelers. A number of tourists seek out quiet and peaceful

places, such as secluded beaches, rural villages, or nature spa centers, to escape
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from hectic daily life. This motivation suggests that travel is also perceived as an
opportunity to gain inner peace, refresh the mind, and escape from pressure and

stress.

Factors Affecting Motivation

A variety of factors influence tourists' motivations, including the desire to
understand and appreciate the cultural heritage of a place, the desire to explore
unspoiled natural beauty, the need for peace and quiet from the daily grind, and an
interest in exploring the culinary diversity and local flavors. These factors are
influenced by the social, cultural and personal context of the traveler, as well as by

the environmental conditions and promotion of the tourism destination.

Differences in Motivation between Tourist Segments

In addition, differences in motivations between traveler segments were
found. For example, young travelers may be more interested in adventure and
extreme activities, while older travelers tend to seek more relaxing and calming
experiences. Similarly, travelers from different cultural backgrounds may have

different preferences when it comes to cultural and gastronomic exploration.

Implications for Tourism Development

The findings have important implications for tourism development.
Destination managers can use an understanding of tourists' motivations to design
more attractive and relevant tourism programs. For example, they can develop
immersive cultural tours, offer exciting nature adventure packages, or promote the
destination as a place for relaxation and recovery. In addition, an understanding of
the differences in motivations between tourist segments can help in tailoring

marketing and promotional strategies to target specific groups more effectively.

Discussion

Interpretation of Results in the Context of Theory

In this study, the findings on tourists' motivations can be interpreted in the
context of motivation and consumer behavior theories. Theories such as Maslow's
Hierarchy of Needs Theory or Expectancy-Value Motivation Theory can be used to
explain that tourist motivations reflect different individual needs and expectations.
For example, cultural and historical exploration can be understood as fulfilling the

need for recognition and appreciation of a destination's culture and history.

Comparison with Previous Research Findings
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In previous literature, similar findings have been identified, albeit with
possible variations in geographic and demographic contexts. For example, previous
research has also highlighted cultural and natural exploration as key motivations
for travelers, however, the emphasis on these aspects may differ depending on the
destination and individual preferences. Comparison with previous research
findings can help validate research results and show consistency or changes in

traveler motivations over time.

Implications and Relevance of Findings

The findings of this study have significant implications for tourism strategy
development and destination marketing. By understanding tourists' motivations
more deeply, destination managers can design more attractive and relevant tourism
programs, and communicate the values that are most important to potential
tourists. In addition, the development of tourism products tailored to tourists'
motivations can increase the satisfaction of their travel experience, which in turn

can increase loyalty and expand the economic impact of tourism.

Research Limitations

While the findings of this study provide valuable insights, there are some
limitations that need to be noted. One of these is the limited generalizability of the
findings to a specific sample or context. In addition, methodological limitations
such as the use of a qualitative approach may affect the representativeness and
validity of the findings. Therefore, further research with a broader design and
diverse approaches may be needed to deepen the understanding of travelers'

motivations as a whole.

CONCLUSION

The research reveals an in-depth picture of travelers' motivations in tourism
experiences, which can be divided into four main themes: cultural and historical
exploration, adventure and nature exploration, the search for relaxation and
tranquility, and culinary and gastronomic experiences. The findings highlight the
complexity and diversity of travelers' motivations, which are influenced by
different social, cultural and personal factors. By applying a qualitative approach,
this study succeeded in providing a deeper understanding of tourists' motivations,
allowing the researcher to interpret the results in the context of motivation theory
and consumer behavior. The findings can also be compared with previous research,
which can strengthen the validity and relevance of the results as well as identify

changes or trends in traveler motivation over time.
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